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Cash Handling Notes 
As you may or may not know, Cal Poly Pomona and its 
auxiliaries are in the midst of a CSU Cashiering Audit. As a 
reminder, here are some of the CPP Foundation basic cash 
handling policies: 

If you have collected $500.00 or more, the deposit should be 
deposited the following business day. If you collect less than 
$500.00, it should be deposited that week. 

If the deposit is $200.00 or more, two people should move it 
across campus. Two people should always be a witness to the 
counting and preparation of the deposit. Again, this is for your 
security. Never use USPS or campus mail to deliver a deposit to 
the Foundation. 

These policies are in place for your safety and to safeguard your assets. 

Reminder: A deposit transmittal signed by the signer on your project must be included with the deposit. The deposit 
transmittal informs every one of the project making the deposit and how the funds are to be deposited.  

To view the full cash receipts/deposit policy, please visit the CPP Foundation website or contact Jason DeBellis at 
jmdebellis@cpp.edu or ext 4678. 

mailto:jmdebellis%40cpp.edu?subject=
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This is a series of ongoing quarterly reports on the endowment portfolio’s performance. 

The Cal Poly Pomona Foundation administers gifts and donations to programs, scholarships and endowments 
on behalf of Cal Poly Pomona. The purpose of the endowment portfolio is to support the university and its 
mission over the long term by ensuring that the future growth of the endowment is sufficient to offset normal 
inflation plus reasonable spending, thereby preserving the constant dollar value and purchasing power of the 
endowment. The Cal Poly Pomona Foundation Investment Portfolio (Endowment) is managed by Graystone 
Consulting, a Business of Morgan Stanley under the direction of the Board of Directors per the Endowment 
Investment Policy #130.   

Investment Objective 

The overall objective of the Endowment is to obtain a total return annual return of 4.0% plus the percentage 
change in the greater Los Angeles area consumer price index. The value of the Cal Poly Pomona endowment is 
$96.4 million at September 30, 2017.

For the second fiscal quarter ending December 31, 2017, the Endowment portfolio’s value is $100.1 million and 
returned 3.82%, outperforming the Custom Benchmark’s return of 3.76%. The portfolio’s Domestic Equities 
gained 6.41% comfortably outperforming the Russell 3000 index at 6.34%. Fixed income also outperformed the 
Barclay’s Aggregate at 0.45% versus 0.39%. However, the portfolio’s returns from International and Emerging 
Markets Equities and Hedge Funds were slightly behind their respective benchmarks.  

The NACUBO-Common Fund Study of Endowment has issued a press release and reported participating 
institutions’ endowments returned an average of 12.2% for the fiscal year ended June 2017. The full study 
will be available later this month and is based on 809 U.S. college and university endowments and affiliated 
foundations, representing $566.8 billion in endowment assets for the fiscal year ended June 30, 2017.  
Institutions participating in the study reported increasing their average effective spending rate to 4.4% in 
FY2017 from 4.3% a year ago; the increase was led by institutions with endowment assets over $1 billion, which 
raised their effective spending rate to 4.8% from last year’s 4.4%. Among all institutions increasing their dollar 
spending, the median increase was 6.5%, well above the inflation rate. 

If you have any questions or would like further information, please contact David Prenovost at
dfprenovost@cpp.edu. 

Quarterly Report on Endowment Performance
December 31, 2017

PERFORMANCE
(net of fees)

QTR Fiscal YTD 1 Year @
6/17

3 Years @
6/17

5 Years @
6/17

Since 
Inception

Endowment 3.82% 8.47% 13.67% 2.03% 6.41% 6.93%

Benchmark 3.76% 7.56% 12.86% 3.51% 8.30% 7.60%

Difference +/- 0.06% 0.91% 0.81% -1.48% -1.89% -0.67%

Inception	October	2008

mailto:dfprenovost%40cpp.edu?subject=
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Public Relations Expenditures

As a reminder, when you prepare a disbursement voucher or statement expense, public relation expenditures
require a brief description of the items purchased, services performed, registration and reimbursement. When 
applicable, a list of names, flier and a brief description of how the expenditure benefits the educational mission of 
the university or Foundation and its purpose is required. The proper documentation must be submitted to support 
the expense (who, why, when and where). For meals and refreshments, detailed itemized receipts for all items 
must be attached to the form along with a list of names or flier for the event attended.   

For more information, please visit https://foundation.cpp.edu/financial/policies.aspx 
and https://foundation.cpp.edu/financial/forms.aspx for the policies and procedures along with the forms. 

https://www.foundation.cpp.edu/content/f/p/procedures/AP_140_AP%20Pmt%20%20Processing%20062413.pdf 

https://www.foundation.cpp.edu/content/f/p/procedures/AP_290_Purchasing_Card_Summary_Guideline.pdf 

If you have any questions or need additional information, please contact Pauline Anongdeth at pswong1@cpp.edu 
or call 909-869-2907 or Michele Ramirez at micheler@cpp.edu or call 909-869-3760. 

mailto:pswong1%40cpp.edu%20?subject=
mailto:micheler%40cpp.edu%20?subject=
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Convenience Store Receives POS Conversion 
and Upgrade

As you may have noticed, the convenience stores located at 
Campus Center Market Place, CBA and CLA underwent a POS 
refresh over winter break. The upgrade included newer, faster and 
more secure hardware and software. 

A 19-inch touchscreen with integrated customer display was 
added to the convenience stores as well as newly polished cash 
drawers. Other upgrades included: PCI compliance, EMV, Apple 
Pay, Android Pay, Samsung Pay and more.

“It is exciting to have the ability to report on margin costs versus 
sales costs, along with the ability to provide accurate inventory 
dollar amount with live prices based on the last price paid,” says Claudia Aguilar, Dining Services 
Purchasing Manager. 

You can look forward to all of these upgrades taking place at the Vista Market very soon!
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